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1st week 2nd week 3rd week 4th week 5th week 6th week

Understand
User Research, User Interview, Competitve Analysis

Define
User Personas, Empathy Map, User Journey

Ideate
User flow, Card sorting, Information Architecture

Design
Wireframe, HI-Fi Design, Prototype

Test
Feedbacks, Conclusion, Future Concept

 12th August - 30th 
September (6 weeks) 

Prototype:
https://www.figma.com/proto/X3eTHlWDhEyqJqyWl9Pdu8/
HYYzo-Archit?node-
id=2003-3987&viewport=-3899%2C1341%2C0.3&t=E04uBMK8rW
t87nOF-0&scaling=scale-down&content-scaling=fixed&starting-
point-node-id=2003%3A3987&show-proto-sidebar=1

Other platforms:

India’s fastest Growing Cashback App

100k +
Downloads

4.0
Rating

Tools used:

Wireframes:

Product Overview
Hyyzo is revolutionizing the way you shop online by offering a 
seamless cashback experience through its intuitive mobile 
application. Designed with user convenience in mind, Hyyzo 
simplifies the process of earning cashback on your everyday 
purchases, while also providing additional features to 
enhance your shopping experience.

Responsibility
UX Research

Ui designing

Prototyping

Tools
Figma

Pen and Paper

Problem Statement
Online shopping has become increasingly popular, but many consumers 

struggle to find the best deals and maximize their savings. Additionally, the 

process of earning cashback through affiliate links can be cumbersome and 

confusing, leading to missed opportunities for savings. Existing cashback 

apps often lack user-friendly interfaces and fail to offer additional features to 

enhance the shopping experience. There is a clear need for a comprehensive 

cashback app that simplifies the process of earning rewards while also 

providing users with curated deals and additional ways to save money.

Goals
S implify Cashback Earning


Curate Top Discounted Deals


Enhance User Engagement 

O ptimize User Experience


Drive User Acquisition and Growth


Build Trust and Credibility

Design Process
R esearch & Discovery: Conduct thorough user research to understand needs and pain points. Identify market trends and 

competitor analysis.


Conceptualization & Wireframing: Develop initial concepts and create wireframes to outline app structure and functionality.


Visual Design & Prototyping: Craft visually appealing designs and create interactive prototypes for user testing and feedback.


Testing & Iteration: Conduct usability testing, gather feedback, and iterate designs to optimize user experience before final 

implementation.
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Target Audience
Our target audience in India comprises tech-

savvy millennials, working professionals, and 

bargain-conscious shoppers who seek 

convenience and savings in online shopping. 

With a focus on students, families, and social 

media influencers, Hyyzo aims to provide a 

seamless cashback experience and curated 

deals tailored to their needs and preferences, 

fostering engagement and loyalty within the 

Indian market.


User Research
User research for Hyyzo involved comprehensive surveys, interviews, and usability tests to understand the needs 
and behaviors of Indian online shoppers. Insights gleaned from market analysis and competitor research helped 
identify opportunities to streamline the cashback experience and offer curated deals. By prioritizing user 
feedback and preferences, Hyyzo refined its features and design to meet the specific demands of its target 
audience in India.

Competitive Analysis
In order to position Hyyzo effectively in the market and identify areas for improvement, a comprehensive competitive analysis was 

conducted to evaluate similar cashback apps. The analysis focused on key competitors in terms of user experience, features, market 

presence, and overall performance. Here are some insights gathered from the competitive analysis:

Key Takeaways and Opportunities for Hyyzo:

Focus on Differentiation: Hyyzo can differentiate itself by offering unique features such as Profit Links and 
Task-Based Earning, setting it apart from competitors.

Enhanced User Experience: Learning from the strengths and weaknesses of competitors, Hyyzo can prioritize 
intuitive design, streamlined navigation, and seamless integration of features to enhance user experience.

Partnership Expansion: By expanding partnerships with a diverse range of stores and brands, Hyyzo can offer 
users a wider selection of cashback opportunities and exclusive deals.

Community Engagement: Implementing gamification elements and fostering a strong user community can 
enhance user engagement and loyalty to the Hyyzo platform.

Cashkaro

Strengths:



Established Brand: CashKaro has 
built a strong brand presence in the 
cashback industry, garnering trust 
and loyalty among users.

Wide Partner Network: CashKaro 
boasts a vast network of partner 
stores, offering users a diverse range 
of cashback opportunities across 
various categories.

Comprehensive Features: The 
platform offers features such as 
comparison shopping, exclusive 
deals, and cashback tracking, 
enhancing the overall user 
experience.


Weaknesses:



Complex Interface: Some users may 
find CashKaro's interface 
overwhelming or cluttered, 
affecting usability and navigation.

Limited Differentiation: While 
CashKaro offers a robust set of 
features, it may struggle to 
differentiate itself significantly from 
other cashback platforms in the 
market.

PaisaWapas

Strengths:



User-Friendly Interface: PaisaWapas 
offers a simple and intuitive 
interface, making it easy for users to 
browse deals, earn cashback, and 
track their rewards.

Focus on Mobile Experience: The 
platform prioritizes mobile 
optimization, catering to the 
preferences of users who prefer to 
shop and earn rewards on their 
smartphones.

Innovative Features: PaisaWapas 
introduces unique features such as 
scratch cards, spin wheels, and 
bonus rewards, adding an element 
of gamification to the cashback 
experience.


Weaknesses:



Limited Partner Network: 
Compared to competitors like 
CashKaro, PaisaWapas may have a 
smaller network of partner stores, 
potentially limiting the range of 
cashback opportunities available to 
users.

Lack of Brand Recognition: 
PaisaWapas may face challenges in 
building brand awareness and trust, 
especially among users who are 
more familiar with established 
competitors.

Raukten
Strengths:



Established brand presence and 
reputation in the cashback industry.

Wide range of partner stores and 
offers.

User-friendly interface with intuitive 
navigation.


Weaknesses:



Limited earning opportunities 
beyond traditional cashback.

App interface can be cluttered, 
affecting usability.

Lack of innovative features to 
differentiate from competitors.

Honey
Strengths:



Innovative browser extension for 
automatic coupon code application.

Simplified user experience with 
seamless integration into the 
shopping process.

Expansive user base and strong 
community engagement.


Weaknesses:



Limited focus on cashback rewards, 
primarily centered around coupon 
savings.

Lack of a dedicated mobile app 
experience, primarily browser-
based.

Reliance on affiliate partnerships for 
revenue generation.

Ibotta
Strengths:



Diverse range of cashback offers on 
everyday purchases, including 
groceries and essentials.

Engaging user experience with 
gamification elements and bonus 
offers.

Integration with loyalty cards for 
seamless earning.


Weaknesses:



Limited availability of cashback 
offers for online purchases.

Complex redemption process 
involving receipt scanning.

Higher threshold for cashout 
compared to other cashback apps.

TopCashback

Strengths:



High cashback rates and exclusive 
deals with partner stores.

Transparent pricing model with no 
membership fees.

Robust customer support and 
responsive user community.


Weaknesses:



Limited availability of mobile app 
features compared to web platform.

Interface design may appear 
outdated compared to competitors.

Relatively smaller partner network 
compared to industry leaders.

Pain Points

1. Complex Redemption Process: 
Users find the cashback redemption 
process time-consuming and confusing. 
Unclear steps and requirements lead to 
frustration and doubt about reward 
accuracy, ultimately impacting user 
engagement and satisfaction.

2. Limited Cashback Options: 
Users are often disappointed by the lack of 
cashback offers for their preferred stores or 
products. This limitation hampers their 
ability to save effectively and may drive 
them to seek alternatives, causing 
dissatisfaction and reduced loyalty.

3. Lack of Transparency and Trust: 
Transparency issues, such as delayed or 
inaccurate cashback tracking, breed 
mistrust among users. Hidden terms and 
conditions further erode trust, leading to 
skepticism about the platform's legitimacy 
and reliability, ultimately undermining user 
confidence and satisfaction.

Information Architecture/User Flow

Low-fidelity Wireframes

Reviews

From lo-fi to hi-fi, designs we got so 
many feedbacks on hierarchy and 
usability of the screens, here is 
example of home screen, in which 
we did changes in the stores cards.

Home Screen 

Home screen

Top sections include on going 
offers, along with some informative 
and actionable components like 
total cashback points, menu, logo 
and a small section to help users 
know about app through a guide

Then we have two important 
sections here, stores and tasks.

Stores list Screen

Store listings

search and category mentioned on 
top in unique looking bg, for 
hierarchy

stores are listed in box containers 
different from that of home page, 
because its need to be more easy 
to stack and scrollable.

Tasks list Screen

Tasks listings

some data insights for the tasks at 
top section.

clean representation of tasks, with 
image, title and, reward amount.

Other Screens

Color Palette

Typography

Iconography

Style Guide

Aa Font
Nunito sans

Aa Nunito sans
Bold

Aa Nunito sans
Semibold

Aa Nunito sans
Medium

Aa Nunito sans
Regular

Name Font Size Line Height

24 px

20 px

18 px

16 px

14 px

12 px

16 px

36 px

24 px

28 px

24 px

22 px

16 px

24 px

Heading 1

Heading 2

Body - Large

Body - Regular

Body - Small

Caption

BUTTON

White
# ffffff

Light
# f4f4f4

Main Orange
# F29F44

Pale Green
# 7BCCA0

Pale Yellow
# E5CC4C

Pale Red
# EF9393

Green
# 35B233

Yellow
# DDB900

Red
# F52424

dark Orange
# F28F21

Yellowish
# FFE476

Yellowish
# FFE476

Light Medium
# DDDDDD

Medium
# 999999

Medium Dark
# 666666

Dark
# 333333

Black
# 000000

Basic

Gray

Main

Situational colors

Rounded Corners

Conclusion
In conclusion, Hyyzo is a user-centric cashback app that prioritizes usability, functionality, and accessibility. By 
focusing on enhancing the search experience, optimizing user flow, and introducing innovative features such as 
Profit Links and Task-Based Earning, Hyyzo aims to revolutionize the way users shop online and earn rewards. 
With its intuitive design and rewarding incentives, Hyyzo sets a new standard for cashback apps, providing 
users with a seamless and rewarding shopping experience.

Thank you for viewing
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